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Penelitian ini bertujuan untuk mengetahui dan menganalisi pengaruh harga dan 
kualitas produk terhadap keputusan pembelian produk lipstik Wardah. Jenis 
penelitian ini adalah deskriptif kuantitatif. Sampel pada penelitian ini adalah 100 
responden. Teknik pengambilan sampel menggunakan teknik  non probability 
sampling dengan jenis purpossive sampling. Alat analisis yang digunakan adalah 
analisis regresi linier berganda, sedangkan pengujian hipotesis menggunakan uji t 
dan uji dominan. Berdasarkan hasil penelitian dapat disimpulkan bahwa, (1) harga 
berpengaruh positif dan signifikan terhadap keputusan pembelian produk lipstick 
Wardah, (2) Kualitas produk berpengaruh posotif dansignifikan terhadap 
keputusan pembelian produk lipstik Wardah. (3) Harga berpengaruh secara 
dominan terhadap keputusan produk pembelian lipstik Wardah. 
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This research aims to determine and analyze the effect of price and quality 
product towards the buying decision of customer towards Wardah lipstick 
product. The method of this research was quantitative descriptive. This research 
took 100 respondents to be the sample of the research by using non-probability 
sampling technique with purposive sampling. The analytical tool of this research 
used multiple regression liner while the hypothesis testing used t-test and 
dominant test. Based on the results, it can be concluded that (1) the price has 
positive and significant effect towards the buying decision of Wardah Lipstick 
product, (2) the quality product has positive and significant effect towards the 
buying decision of Wardah Lipstick product, (3) The price of the product 
predominantly influence the buying/purchasing decision of the Wardah Lipstick 
Product.  
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